Allegheny CleanWays
2019 Trash Audit
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patagonia

There every step of the way.

15 Land and Water Trash Audit in Allegheny County

Goals
1. ldentify material characteristics of illegally discarded trash

2. Understand environmental and health impacts of trash
3. Understand brands and other patterns in trash stream
4

. Support campaigns for reducing trash streams into the
environment

Video
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https://www.environmental-report.org/single-post/2019/10/19/2019-Environmental-Journalism-Multimedia-Workshop

Overview

3 Riverfront Cleanups ¢ 5 days
e 2 Dumpsite Cleanups ¢ 49+ volunteers
e 3 Litter Cleanups
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6,902.4 |bs of Trash
11,770+ Pieces of Trash
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by Quantity Collected

18 Electronics
661 336

393 _
Plastic

1375
Glass

Tires

57 Large ltems
7887 ® Metal
Misc

Textiles



Land and Water Results

Riverfront Trash Classification
by Quantity Collected mC&D

52 135 M Electronics

M Plastics

B Glass
B Textiles

© Metal

® Misc

W Tires

Dumpsite Trash Classification
by Quantity Collected C&D

17 m Electronics

13 M Plastics

B Glass
M Textiles
W Large ltems

Metal

4

276 m Misc

C&D = Consq;uction and Demolition W Tires









Types of Plastics
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W Bottles, Jugs, Jars

B Film

B Food packaging

B Styrofoam

B Other

Curbside Recyclability of Plastic Trash

W Recyclable

B Non-recyclable




Brand Analysis

Ultimate Trash Origin

¥ Branded

B Unknown

B Unbranded

Trash Item Quantity

2

2

2

2

2

3

Trash Quantity by Parent Company Brand

W PepsiCo
B Coca-Cola Company
B McKee Foods Corp

m Nestle

® Molson Coors Brewing Co.

B Keung-Dr. Pepper

Anheuser-Busch

» National Beverage Company

W John Middleton Co

¥ RJ Reynolds
Brand
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Lessons Learned
1. We need to consume less stuff — especially plastic!

2. Junk food, tobacco, and alcohol products account for high
brand representation

3. Site selection drives trash profile

Some Next Steps

1. Investigate why there is an unequal representation of
brands in trash stream

2. Undertake more frequent audits to get the most accurate
and on-going record of trash

3. Work with city and partner organizations to target advocacy
based on findings

4. Implement trash trapper and storm drain adoption
programs to address plastic pollution problem



Special Thanks

The Garden Club of Allegheny County and Patagonia for
their financial support

The Pittsburgh Zoo and PPG Aquarium for use of their space

The City of Pittsburgh for hauling, recycling and logistical
support

PRC for lending us equipment and logistical support

All the volunteers and other organizations who helped in
this effort

THANK YOU
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